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APAS* 2019 Research 

46% 
of consumers would like to find more 
organic, natural and healthy products 
at the supermarket shelves
*São Paulo Supermarket Association



Annual growth rate

20%



Productive units

21142march 2020

In 2016 were 12,769    + 65%



Productive units

21142
10%

3%
22%

26%

40%



Organic products consumption
Consumed organic products in the last 30 days

15% yes 19% yes

2017 2019

Highlight 2019
Without north area, 
20% consumed any kind 
of organic products in 
the last 30 days.

2017 basis:  905 interviewed     |     2019 basis:  1,027 interviewed  
Question:  Have you bought any organic products in the last 30 days?



Organic products consumption
Consumed organic products in the last 30 days - Per area

Basis:  1,027 interviewed
Question:  Have you bought any organic products in the last 30 days?

19%

14%

17%

19%

20%

23%



27%

47%

Facility to find organic products in the area     
Stimulated

Basis:  1,027  interviewed    
Question:  How easy do you find organic products in you area?

Very easy

Easy 

Neither easy, nor difficult 

Difficult 

Very difficult 

9%

24%

23%

26%

18%



22%

52%

Organic products diversity in your area     
Stimulated

Basis:  1,027  interviewed    
Question:  What is the offer of organic products diversity in your area?

Very diverse 

Diverse
 

Neither diverse, nor limited

Limited 

Very limited 

8%

25%

27%

26%

14%



Evaluation of organic products prices
Stimulated

Basis:  1,027  interviewed     |     Question:  In a scale of 1 to 5, where 1 means much cheaper and 5 much more expensive, 
how do you rate the organic products prices compared to non organic products?

Much more expensive

More expensive

Neither more expensive, 
nor cheaper

Cheaper

Much cheaper

34%

16%

5%

4%

How do you rate the organic products prices 
compared to non organic products?

75%41%



Evaluation of organic products prices
Stimulated

Basis:  1,027  interviewed     |     Question:  In a scale of 1 to 5, where 1 means much cheaper and 5 much more 
expensive, how do you rate the organic products prices compared to non organic products? Do you believe 
that the difference in organic products prices is justified?

Much more expensive

More expensive

Neither more expensive, 
nor cheaper

Cheaper

Much cheaper

34%

16%

5%

4%

How do you rate the organic products prices 
compared to non organic products?

Do you believe that this 
diference is justified?

75%
48%

is justified

41%



Organic products prices perception
MR - Spontaneous - Amongst the 75% who consider organic products 
much more expensive or more expensive

Basis:  370 people considers that organic products are much more expensive or more expensive and 
also believe that the difference is justified.     
Question: Do you believe that the difference in organic products prices is justified?

Fabrication process is 
more expensive

It’s healthier

Better product quality

Chemical free

Lower production

Low market share

Selected products

48%

48% believes that the organic products price 
difference is justified.
Why? 

48%
is justified

75%
3%

7%

9%

9%

18%

3%



Perception of organic products’ pricing
MR - Spontaneous - Amongst the 75% who consider organic products much 
more expensive or more expensive

Basis:  400 people considers that organic products are much more expensive or more expensive 
and also believe that the difference isn’t justified. 
Question:  Do you believe that the difference in organic products prices is justified?

Should have a consistent price to 
encourage consumption

Doesn’t spend with chemical products

There is an exploitative overpricing in 
this products

Has the same production cost

It comes from nature

It could have the same price as the 
other products

Lower production, lower costs

There’s no clear information in the 
packaging

Are not sure about the provenance

They couldn’t specify

9%

48% believes that the organic products price 
difference isn’t justified.
Why?  

52%
isn’t justified

75%

4%

4%

5%

5%

7%

3%

20%

12%

15%



Organic products pricing
Stimulated

Basis:  600  interviewed     |     Question:   In a scale of 1 to 5, where 1 means much cheaper and 5 much more 
expensive, how do you rate the organic products prices compared to non organic products? Do you believe 
that the difference in organic products prices is justified?

Much more expensive

More expensive

Neither more expensive, 
nor cheaper

Cheaper

Much cheaper

29%

18%

3%

2%

How do you rate the organic products prices 
compared to non organic products?

77%
72%

is justified

28%
isn’t justified

48%

Believes that the 
difference in organic 

products prices is justified



600
research 
subjects

of organic 
consumers

Basis:  600  interviewed
Question:  What organic product do you buy the most?

Most consumed organic products
Spontaneous

Vegetables

Fruits

Lettuce

Tomato

Greens

Legumen

Banana

Apple

17%

13%

7%

5%

4%

2%

13%

3%

Highlight:
Second mention, 

fruits 36%



600
research 
subjects

of organic 
consumers

Basis:  600  interviewed
Question:  When we talk about organic products what is the first thing that you have in mind?

The most frequent associations of organic products
MR - Spontaneous

Vegetables

Chemicals

Fruits

Health

Lettuce

Legumen

Natural

Greens

Tomato

17%

14%

9%

6%

4%

3%

10%

4%

3%
Highlight:

Second mention, 
fruits 18%



600
research 
subjects

of organic 
consumers

Basis:  600  interviewed
Question:  What places do you prefer to buy or consume organic products?

Preferred places to buy organic products 
MR - Spontaneous

Street market

Supermarket

Natural  
products store

Internet

 Other

87%

6%

7%

65%

1%



600
research 
subjects

of organic 
consumers

Basis:  600  interviewed
Question:  What motivates you to consume organic products?

Reasons to consume organic products (grouped) 
MR - Spontaneous

Health

Environment

Product aspects

Lifestyle

76%

14%

19%

4%



600
research 
subjects

of organic 
consumers

How often do you consume organic products per week?
Spontaneous

Basis:  600  interviewed
Question:  How many days a month you consume organic products?

Once a week

up to 3 times 
a week

up to 5 times 
a week

Almost 
everyday

Didn’t know 
how to answer

19%

24%

2%

28%

27%



600
amostras

de consumidores
de orgânicos

64%

10%

How often you consume organic fruits and vegetables?    
Stimulated

Basis:  600  interviewed    
Question:  What organic product you consume the most?

Always buys

Buys frequently

Buys sometimes

Rarely buys 

Never buys

38%

2%

8%

25%

26%600
research 
subjects

of organic 
consumers



600
research 
subjects

of organic 
consumers

Basis:  600  interviewed
Question:  When you go to your favorite store to buy organic products,
would you prefer it arranged in a specific section / aisle / shelf or arranged next to 
non organic products?

How would you rather find the organic products in a store? 
Stimulated

In a specific  
organic section

Among non  
organic products

 
 

In an exclusively 
organic shop

81%

15%

4%



600
research 
subjects

of organic 
consumers

Basis:  600  interviewed
Question:  Which standards do you use when you are in your preference store choosing 
organic products?

Standards used when buying organic products
MR - Spontaneous

Product appearance

Price

Packaging

Brand

Diversity

Certification stamp

Friends’ recommendation

Nutritional information

Store recommendation

58%

57%

19%

17%

17%

7%

30%

12%

4%



600
research 
subjects

of organic 
consumers

Basis:  600  interviewed
Question:  Regardless of whether you consume products from these brands, what are the brands 
currently available in the market that most relate to organic products?

Most associated organic products brands
MR - Spontaneous

União

Korin

Vapza

Jasmine

Nestlé

Gallo

Mãe Terra

6%

5%

4%

4%

2%

4%

2%

Highlight:
51% didn’t knew 
how to inform 

brands



600
research 
subjects

of organic 
consumers

How much would you be willing to overpay for an organic product?
Spontaneous

Nothing

1 to 10%

11 to 25%

26 to 35%

36% or more

Couldn’t specify

16%

20%

13%

35%

12%

Basis:  600  interviewed
Question:  On average, how much would you be willing to accept to overpay for 
an organic product compared to a non organic product?

4%

25%



600
research 
subjects

of organic 
consumers

Potential growth in the organic products consumption     
Stimulated

Basis:  600  interviewed    
Question:  How willing are you to consume more organic products within six months?

Willingness to consume more organic products within 6 months

71%

12%

Very willing

Willing

Indifferent

Unwilling

Very unwilling

28%

3%

9%

17%

43%



600
research 
subjects

of organic 
consumers

Potential growth of organic products consumption     
MR - Spontaneous

Basis:  600  interviewed    
Question:  Which are the reasons for not consume organic products in a higher amount

Price

Are harder to find

Lack of knowledge

Lack of habit

Lack of option

Lack of time

Already consumes enough

Didn’t know how to specify

4%

19%

2%

2%

3%

59%

4%

23%

Which are the reasons for consumers not to choose organic products in a higher amount



22%

Knowledge of what are biodynamic products
Spontaneous

Basis:  600  interviewed
Question:  Could you tell what a biodynamic product is?

have knowledge of 
the term biodynamic 

16%

6% have knowledge of 
the term and know 
what it means

have knowledge 
of the term but 
don’t know what 
it means



Price

Are harder  
to find

Lack of habit

43%

21%

7%

Basis:  667  interviewed  
Question:  What are the reasons for you to not consume organic products?

Reasons of why you don’t consume organic products
MR - Spontaneous - Among those who did not buy organic products

65%



Basis:  667  interviewed     |     Question:  In a scale of 1 o 5, where 1 means very unwilling and 5 very willing,  
how willing you are on consuming or consuming more organic products within 6 months?

Willingness to start consuming organic products
Stimulated - Among those who do not buy organic products

65%

26%

50%

Very willing

Willing

Indifferent

Unwilling

Very unwilling

8%

31%

19%

22%

18%



info@organis.org.br

http://organis.org.br/en
https://www.instagram.com/organis.brasil/
https://www.facebook.com/organis.brasil/
mailto:info%40organis.org.br?subject=

